INTRODUCTION - About the designers

Mark Trammell


- UF Web Administrator


- Undergrad - William & Mary - B.B.A. Operations and Information Technology


- Masters - UF - M.S. Decision and Information Sciences

Al Kirby


- UF Web Administration - Designer


- involved in the design of the current UF home page and flash spotlights


- UF School of Fine Arts / Graphic Design Alumni class of 97'

LOGO SUBMISSIONS

Logo (function)


- needs to have substance, functionality and historical significance 

Took extra steps in research by talking with Carl Van Ness (official UF historian) and looking for campus icons on campus. 

Submission 1 (shield w/ four symbols)


- takes elements of the current seal (makes for a smooth transition and keeps traditional/original identity but sheds a new light)


- uses campus and historical icons directly related to UF and Florida


- simplicity of design allows for scalability


- has meaning and substance


- symbols are more recognizable internationally 


note: for a super small version - take out all the icons and just use the shield with the four solid colors. ie. fav icon

Submission 2 (shield w/ UF monogram)


- takes monogram and adds functionality, purpose and identity... its a tangible "thing" people can relate to.


- separates "logo" from "wordmark"


- just cant have three fonts as a brand/identity - people need something to put their thumb on... an icon of sorts weather monogram is encased in a square, circle... whatever. 


- can use any historical/campus icon as background but the sun does say florida and is visually pleasing to the eye. 

Submission 3 (monogram)


- hand drawn (not a font) 


- can use ANY color combination


BAD


- Too collegiate/athletic 


- looks like three fonts


- seems to be the "easy" way out for a logo. weak... no substance or meaning!


note: by adding a "tower" between U and F could cause scalability issues. tower looses all visual meaning when scaled down... plus... its a tower.

Wordmark


- Font = Goudy Old Style


- play on words (150 years)


- elegant, classy


- not as "strict" or "hard edged" as Palatino


- smooth lines/curves reflect diversity and a comfortable invitation


- "of" italics adds "class and refinement"


- much more pleasing and inviting to the eye 


- already being used on the web for identity


- good design all plays out in the detail 


- question was brought up... why go from one serif font to another? answer: its all in the details of the curves/lines of the font. Goudy Old Style is much more pleasing and inviting to the eye... in our (web admin) opinion. only a non-designer would ask that question but it is a valid question.

note: all logo concepts are just that... concepts. "logos" CAN be used with the current palatino wordmark/font if need be... but we will be sad. awwwww.

